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Advertising Rates (4 / Color)
Full 4/color process is available for $225.

Special Advertising Rates 
Premium locations are available for an additional 25%.  Positioning on premium pages (back cover, centerfold, etc.) are 50% when guaranteed.

Creative Composition / Service
Advertising with us is as easy as 1,  2,  3:
1. Place your ad with our Advertising department.
2. The Production department will call you to offer our creative services and assistance free of charge.  We will work with you 
until the ad is exactly how you want it.

3. See your ad get the results you planned.

Circulation
Discover the return on investment that we have been delivering to our advertisers since we published our first edition over seven years ago. Our newspaper’s
45,000 readership in each edition we publish, provides unsurpassed penetration into the emergency services community. 1st Responder News is delivered in
BUNDLES to every single fire department, substation, rescue squad and EMS crew in each state we service. These first responders are the backbone of our
state and their status as solid citizens is attractive to businesses both in and out of the fire, rescue and EMS supply. Copies of 1st Responder News are also sent
directly to the homes of key county and state officials in addition to our core comprehensive circulation to fire departments, substations, rescue squads and EMS
facilities.

AD SIZE 3X Rate   
(per insertion)

Full Page $975
3/4 Page $770
1/2 Page $580
1/4 Page $380
1/8 Page $220
Business Card $120

ADVERTISING RATES (per insertion/per edition)

CLASSIFIED ADVERTISING RATES
AD SIZE 1X Rate 3X Rate   6X Rate   9X Rate   12X Rate
Word Ads $50 $45 $40 $35 $30

per inch per inch per inch per inch per inch

Service Directory $70 $65 $60 $55 $50
per box per box per box per box per box

(Current regular advertisers can take advantage of advertising in our Service Directory for only an additional $25)

ADVERTISING RATES 
AND CIRCULATION

1-12 insertions per year: Rate card prices apply
13-24 insertions per year: 10% discount of 12x rate
25-36 insertions per year: 15% discount of 12x rate
37-48 insertions per year: 20% discount of 12x rate

MULTIPLE ZONE INSERTION RATES

Advertising rates guaranteed through December 31, 2011.

1st Responder News  •  1 Ardmore St. •  New Windsor, NY 12553 • 845-534-7500 • Fax 845-534-0055

12X Rate
(per insertion)

$925
$730
$550
$350
$200
$100

6X Rate
(per insertion)

$950
$750
$565
$365
$210
$110



Mechanical/Ad Specifications & Dimensions

Even though your advertisement can run any size you wish, we have put together a sizing grid that corresponds with our retail
frequency rate card. If you would like to run an advertisement that is a different size than one shown below, charges will be
determined by calculating cost per inch from the ad closest in size on the grid.

Shipping Information

All advertising materials must be sent to 1st Responder News’ production office at:

1STRESPONDER NEWSPAPER
1 Ardmore St. 
New Windsor, New York 12553 
Attn:  Production Dept. 
or you can e-mail them to us at Advertising@1strespondernews.com

Additional Information
For additional information or assistance regarding ad material extensions, copy changes, status of materials supplied, or 
mechanical specifications for gatefolds, insert cards, flyers, preprinted sections, please contact the Production Department.

Additional Services Offered
1st Responder News’ Creative Services department is available to all current and regular advertisers who need creative assistance 
in developing and creating ads, brochures, flyers, new release product sheets, press releases, etc.  1st Responder News is a full 
scale comprehensive service bureau capable of handling your desk top publishing needs from typesetting to film output to printing.
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ADVERTISING DIMENSIONS

Page Unit Width & Depth
Service Directory 2” X 1”

#1 Business Card 4” X 11/2”

#2 1/8 Page 4” X 4”
#3 1/8 Page 6” X 21/2”

#4 1/4 Page 4” X 81/4”
#5 1/4 Page 6” X 6”
#6 1/4 Page 8” X 4”

#7 1/2 Page 6” X 111/4”
#8 1/2 Page 8” X 81/4”

#9 1/2 Page 10” X 61/2”

#10 3/4 Page 8” X 111/2”
#11 3/4 Page 10” X 9”

Full Page 10” X 12 3/4”

Production Information

1st Responder News  •  1 Ardmore St. •  New Windsor, NY 12553 • 845-534-7500 • Fax 845-534-0055
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What applications are acceptable for page layout?
The three most popular software packages designed for page layout in a commercial print environment are:

Quark Xpress • Adobe PageMaker • Adobe InDesign
Programs from the Microsoft Office collection are not fully capable of supporting all the necessary elements required to process infor-
mation intended for high resolution imagesetters and platesetters used in commercial printing.

Programs to avoid:

Microsoft Word, Publisher, PowerPoint and Excel
Any “Freeware” that may accompany new hardware

What resolution do I scan my images?
When scanning photographs 200 dpi is needed for grayscale, 350 dpi is optimum for color. Monochromatic images (black and white,
no gray) should be scanned at 1200 dpi.Images downloaded off the internet are generally not acceptable for print. Most website images
are 72 dpi. When the resolution is increased to acceptable levels the size of the image shrinks to one third the original. Line screen is
determined at output and not a concern unless you are providing film. Film should be supplied at 85 or 100 lpi.

When saving images what file formats are acceptable?
Image applications allow the user to save images in several formats. Each has a specific use. When saving images for commercial print-
ing use only EPS (encapsulated postscript) or TIFF (tagged image file format). The JPEG or GIF file formats, which are commonly found
on the internet, are designed for that medium and are not intended for print applications.

Avoid using the following formats:

GIF, BMP, WMF and static images
Static images are items that are copied in an image editing program and then pasted into a page layout program (a static image has no
electronic link established resulting in low resolution or unexpected output). Insure all images are placed properly in a page layout ap-
plication.

What color space is ideal for images?
Only two color spaces should ever be used when saving images from the image editing software. Grayscale or CMYK color. CMYK
images can only appear in 4-color forms and grayscale images appear on all black forms.

Color spaces to avoid:

LAB Color, Indexed Color, RGB color

What size is my page and what are my margin limitations?
Page size is 11 by 13.75 with half-inch margins on all sides. this results in an image area of 10 inches by 12.75 inches. All live mate-
rial must fall withing the image area.

What do I need to include on my disk for optimal printing?
For proper output include all of the following: Fonts • Images • Native Application files (Quark, Pagemaker, etc.)
All of these elements need to be present to avoid errors or unexpected results during production. PDF files are also acceptable.

Computer File Preparation FAQ
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Call Kathy today to find out current rates and availability!
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Website Advertising 
Opportunities

WE CAN 
OFFER YOU:

• Banner Advertising
Top Banners

• Large (468 x 60)

Side Banners
• Small (120 x 60) 

• Medium (120 x 120)

• Vehicles for Sale

• Products & Services         

• And Much More!

A presence on our website 
will put your company in front

of America’s firefighters 
and emergency medical 

workers. Don’t pass up this
great opportunity!



Issue ..................................................................Deadline
January Issue ....................................................12/03/10
February Issue ..................................................12/31/10
March Issue ......................................................01/28/11
April Issue..........................................................02/25/11
May Issue ..........................................................03/25/11
June Issue ..........................................................04/29/11
July Issue............................................................05/27/11
August Issue ......................................................06/24/11
September Issue (WW Preview) ......................07/22/11
October Issue (Wildwood)................................09/02/11
November Issue(NJFAC)..................................09/30/11
December Issue..................................................10/28/11
January Issue ....................................................11/25/11

Issue ..................................................................Deadline
January Issue ....................................................12/10/10
February Issue ..................................................01/07/11
March Issue (CT EMS Show)..........................02/04/11
April Issue..........................................................03/04/11
May Issue ..........................................................04/08/11
June Issue (NE Chiefs Preview) ......................05/20/11
July Issue (New England Chiefs) ....................06/10/11
August Issue ......................................................07/08/11
September Issue(ME Fire Conv) ....................08/05/11
October Issue ....................................................09/09/11
November Issue ................................................10/07/11
December Issue..................................................11/04/11
January Issue ....................................................12/09/11

2011 Advertising Copy Deadlines

1st Responder News • 1 Ardmore St. • New Windsor, NY 12553
Phone: 845-534-7500 x211 • Fax: 845-534-0055 • E-Mail: Kathy@1stResponderNews.com

New England Edition

Issue ..................................................................Deadline
January Issue ....................................................12/17/10
February Issue ..................................................01/21/11
March Issue........................................................02/18/11
April Issue ..........................................................03/18/11
May Issue (Harrisburg Preview) ....................04/08/11
June Issue (Harrisburg Expo)..........................05/06/11
July Issue............................................................06/17/11
August Issue ......................................................07/15/11
September Issue ................................................08/19/11
October Issue ....................................................09/16/11
November Issue ................................................10/14/11
December Issue ..................................................11/11/11
January Issue ....................................................12/16/11

Pennsylvania Edition

®

New Jersey Edition

Ohio Edition
Winter Issue ......................................................02/18/11
Spring Issue........................................................04/29/11
Summer Issue(Ohio Fire Expo)........................08/05/11
Fall Issue ............................................................11/04/11

Issue................................................................Deadline
January Issue ................................................11/26/10
February Issue ..............................................01/14/11
March Issue (Mega Show) ............................02/11/11
April Issue ......................................................03/11/11
May Issue ........................................................04/01/11
June Issue (NYS Chiefs Preview) ................05/13/11
July Issue (NYS Chiefs) ................................06/03/11
August Issue ..................................................07/01/11
September Issue(Vital Signs) ........................07/29/11
October Issue(Pulse Check) ..........................08/26/11
November Issue ..............................................09/23/11
December Issue (NY Commish)....................10/21/11
January Issue ................................................12/02/11

Issue................................................................Deadline
November/December Issue............................11/19/10
January/February Issue ................................01/21/11
March/April Issue ..........................................03/11/11
May/June Issue ..............................................05/13/11
July/August Issue (Baltimore) ......................07/08/11
September/October Issue ..............................09/23/11
November/December Issue............................11/18/11

Issue ................................................................Deadline
January Issue ................................................12/17/10
February (Fire Rescue East) ........................01/07/11
March Issue ....................................................02/11/11
April Issue ......................................................03/18/11
May Issue ........................................................04/22/11
June Issue(FSFA Conf.) ................................05/20/11
July Issue(GA Symposium) ..........................06/17/11
August Issue ..................................................07/15/11
September Issue ..........................................08/19/11
October Issue ................................................09/16/11
November Issue ..............................................10/14/11
December Issue ..............................................11/11/11
January Issue..................................................12/16/11

Southeast Edition

New York Edition

MidAtlantic Edition

Texas Edition
Winter Issue (SW Fire Rescue) ....................02/04/11
Spring Issue ....................................................04/22/11
Summer Issue (FH Central)..........................07/01/11
Fall Issue (TX EMS Conf) ............................10/07/11



BEST VALUE:
Package A: (with minimum of 12 print ads)

• $100 savings on annual Products & Services Directory listing      
• One free email blast ($300 value)
• $200 savings on annual banner ad cost

BETTER VALUE:
Package B:  (with minimum of 6 print ads)

• $50 savings on annual Products & Services Directory listing      
• One half-price email blast ($150 value)
• $100 savings on annual banner ad cost

GOOD VALUE:
Package C: (with minimum of 3 print ads)

• $25 savings on annual Products & Services Directory listing    
• $50 savings on one email blast  
• $50 savings on annual banner ad cost

THE POWER OF ADVERTISING
You have the NEED... We have the VALUE$

SIGN UP TODAY 
TO JUMP START YOUR COMPANY 

OUT OF THE RECESSION!

SIGN UP TODAY 
TO JUMP START YOUR COMPANY 

OUT OF THE RECESSION!
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Vehicle News

The Greenwood Forest Fire District in West Milford
received a Pierce Contender 1500 gpm pumper sold by
Fire & Safety Services.

RON JEFFERS

The Ocean Beach Fire District in Toms River placed
into service as Pierce Arrow XT 1500 gpm pumper sold
by Fire & Safety Services.

RON JEFFERS

Fords Fire District 7 in Woodbridge placed into service
a Ford/PL Custom light rescue truck.

RON JEFFERS

Millstone Twp. Fire District 1 received a 2008 Pierce
Velocity 2000 gpm pumper equipped with a light tower
and sold by Fire & Safety Services.

RON JEFFERS

Seaside Heights placed into service an American
LaFrance 2000 gpm/300 gwt.93-foot LTI platform sold
by Campbell Supply Co.

RON JEFFERS

This year the Seaside Heights F.D. acquired a 1989 fed-
eral surplus Amertek 1000 gpm/600 gwt/all wheel drive
apparatus for beach and pier fires.

RON JEFFERS

Seaside Heights is operating with this 2005 American
La France 1250 gpm loaner pumper courtesy of
Campbell Supply Co.

RON JEFFERS

Apshawa Co. 1 in West Milford’s Pierce Dash 1500
gpm/2500 gwt/40 gft unit with an enclosed top mount
pump panel sold by Fire & Safety Services.

RON JEFFERS

Newark Ladder Co. 5 has been assigned a 2008
American LaFrance/100-foot LTI aerial ladder sold by
Campbell Supply Co.

RON JEFFERS

Englewood, NJ took delivery of a RESCUE ONE 1660
Deluxe package with Evinrude Pump Jet motor. Sold by
Mid-Atlantic Rescue Systems.

BILL LYNCH

Jersey City O.E.M. placed into service a Freightliner
MT-55/LDV communications unit with 2 dispatch sta-
tions and 158-inch wheelbase for city operations.

RON JEFFERS

The Middletown Twp Fire Department has recently
taken delivery of this 2008 Chevy Suburban chief's
vehicle. It includes a full LED lighting package with a
front light bar and a rear mounted LED arrow stick.

PETE MONACO
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$4000 Sign-On Bonus (for FT positions)NJ RN with EMT-B or MICP certification, PALS or PEPP, BLS, ACLS, BTLS or PHTLS, and 1 year of CC/ED experience required.

EMD, 911 and BLS certification required.

Qualified candidate must be a graduate of recognized paramedic program with ACLS, BLS, and PALS or PEPP. Paramedics licensed outside of NJ must have a current state  certification AND national registry  certification to qualify.

EMT-B and BLS certification required.

Apply online at www.atlanticare.org or send resume tomary.malcolm@atlanticare.org. EOE

www.atlanticare.org

Emergency!
Behind the ScenesEMERGENCY! Behind TheScenes By Richard Yokely andRozane SutherlandAvailable from: FSP Books &Videos 188 Central Street, Suite 4Hudson, MA 01749-3046 1-800-522-8528 Fax: 1-978-562-3554 E-Mail: SUPPORT@FIRE-POLICE-EMS.C-OM

Price: $ 24.95 + S & HThis is a soft cover book mea-suring 6” x 9” and has 402 pages.The TV program, Emergency, firstaired on January 15, 1972. It was a“real” reality television programthat educated the public aboutemergency medical response pro-vided by fire departments. It ran forfive and one half seasons. Many ofyou readers will recall this pro-gram. It involved the Los AngelesCounty Fire Department. Therewas actually in a sense, a forerun-ner to this program which I remem-ber as a kid. It was called “Rescue8” which lasted two seasons, from1958-1960. Both shows were main-ly about a particular light rescueunit manned by two firefighters.Rescue 8, briefly mentioned in thisbook pre-dates paramedics and theprogram had to do with rescuework and firefighting. Emergencyaddressed paramedic activities andrelated fire department operations.This particular book pulls apart theEmergency TV program piece bypiece. Both authors in my opiniondeserve the highest recognition forputting together probably all thereis to know about the program, theactors, the sets, the equipment andapparatus and what have you. Ifyou scour this book and cannot findwhat you are searching for aboutthe program, then it simply was justnot available. I mean it actuallygoes down to listing serial numbersof apparatus used for instance. Hereare the 22 chapter titles: History ofEMS in Los Angeles County; The

Birth of Emergency; The Cast;Supporting Cast and Guest Stars;Production Staff; Los AngelesCounty Fire Department Staff;Harbor General Hospital Staff;Squads, Engines and Equipment;Filming Locations; SupportingEquipment; Special Affects andStunt Work; Episode Guide,Unfilmed Scripts; The EmergencyMovies; Crossovers and Spinoffs;True Stories; Cross Country Tourwith the Ward LaFrance;Collectibles; The Convention;Project 51:On the Road to DC andthe Smithsonian; Life AfterEmergency and the last chapter,Comments from the Fans.Appendices include TheWedworth-Townsend Act andRobert A. Cinader and the TraumaCenter Concept. Cinader, who diedin 1982, had many years experiencein production and programming.The book has a bibliography and aglossary of terms. The episodeguide chapter is the longest in thebook taking up 126 pages.Whether you are old enough tohave seen Emergency on TV orsimply are being introduced to it viathis book, you will find this book asa wealth of information and anexcellent reference source. Youwill read the backgrounds of thecast and supporting cast, whichones were actually members of theLA County Fire Department, thedifferent apparatus that was usedthroughout the life of the running ofthe program and even some of theequipment and tools used in fire-fighting and rescue.

Book reviews by John Malecky

OOnn tthhee
BBooookksshheellff

How do you know it’s right?In August of 1993 the firstView Through the Chaplain'sWindow appeared. Through theyears one of the many questionsasked is "How will I know I'mdoing the right thing?"I could answer that by saying,"If it's right with God, It's rightfor us." But what if someonedoesn't believe in God as we do?You know we don't choose whenwe will die. We don't know ourfuture, and that is not bad.So if we don't know ourfuture it must belong to God. Weonly have the present for ourdecisions.
The International ResidentialCodes Committee have beenmeeting in Minnesota, and theycame up with the right decision.Sprinklers will be required in allnew one and two family homesand townhouses, in New YorkState.
The National Fire ProtectionAssociation has provided a statis-

tic, "Eight out of ten fire deathsoccur in the home."In an article published by theLong Island newspaper,Newsday, in Scottsdale, Ariz.where there are home sprinklers,50% of the homes having sprin-klers, there were no deaths over a15 year period, and 13 deaths inhomes without sprinklers.Now, this was a good deci-sion. It's going to save a lot oflives. Yes it will cost more tobuild, but you know if it's safer,the insurance rates will be lower..Saving lives will make anyChaplain happy.

Chaplain Franklin Knower

AA VVIIEEWW
TTHHRROOUUGGHH TTHHEE 
CCHHAAPPLLAAIINN’’SS
WWIINNDDOOWW

You may have a legal claim. Contact us NOW for a free & confidential evaluation.Call Toll Free 1-866-333-3LAW (1-866-333-3529)

• Increased shoulder pain whether the shoulder is in motion or at rest 
• Shoulder joint clicking, popping or grinding • Stiffness or weakness of the shoulder • Decreased shoulder range of motion

HAVE YOU HAD SHOULDER SURGERY?YOU MAY HAVE A LEGAL CLAIM

www.bagoliefriedman.com

660 Newark Avenue • Five Corners BuildingJersey City, NJ 07306 • 201-656-8500ACCIDENTS • LUNG DISEASE • HEARING LOSS

RICKY BAGOLIE

Shoulder surgery pain pump lawsuits are being pursued for those who have experienced cartilage

damage following shoulder surgery. The use of shoulder surgery pain pumps have been linked 

to the development of postarthroscopic glenohumeral chondrolysis, also referred to as PAGCL. 

The painful disorder causes a permanent deterioration of shoulder cartilage which could lead 
to the need for a complete shoulder joint replacement.

Following Shoulder Surgery Do You Experience...

Silverton Volunteer Fire Company Family Fall Festival
TOMS RIVER, NJ - OnSaturday, October 4, 2008Silverton Volunteer FireCompany held their1st Annual FamilyFall Festival andPoker Run.
Throughout theday, approximately1000 visitors wereonsite and enjoyingthe festivities. Thepoker run startedout the day with 159motorcycles participating in a 100mile run which concluded at thefire house where lunch was servedby Charlie Browns, the co-spon-sor of the festival.The festival featured manyactivates throughout the day withBoccigalupe and The Bad Boysbands playing live all day, free kidrides, face painting, Police K-9and motorcycle demos, fire andEMS apparatus displays, fire safe-ty demos and much more.The festival was free to thecommunity because the firedepartment wanted to give back tothe local community and thankthem for all their support through-out the year. Also participatingwere local businesses from theSilverton are including LifestyleChiropractic, Nexus, Arbone, LeTip of Toms River, A Little Bit ofBling, American Towne Reality,EMMA Funnel Cakes, YellowBrick Road Ice Cream, JDEnterprise, Primerica, Club MetroUSA, Sovereign Bank, NJNational Guard, Susan Sodie, A &R Discounts and the co-sponsor of

the event, Charlie Brown’sSteakhouse.
The fire company would liketo thank the following sponsors:Charlie Brown’s Restaurant,Nature Fair, Girtain Signs, SolsticeTanning, Silverton MemorialFuneral Home, Lenny’s SilvertonMeats and Deli, Silver Bay CarWash, Holland American CruiseLines, Marriot Resorts, MoheganSun Resorts, Coors Light & ShorePoint Distributors, Quality Inn ofToms River, Ramada Inn of TomsRiver, Lifestyle Chiropractic,Sovereign Bank of Silverton,Mulligan’s Restaurant, The OfficeLounge, Corbo Jewelers, RegencyJewelers, Boston’s Pizza & SportsBar, Hand and Stone Message Spa,American Towne Realtor, YellowBrick Road Ice Cream, Blue HeronGolf Club, Blue Heron Pines Golf

Club, Gaetano’s Restaurant (RedBank), Captain’s Inn Restaurant,Bally’s Hotel & Casino / AtlanticCity Country Club, PhiladelphiaEagles National Football Team,New Jersey Devils Hockey Club,New York Giants NationalFootball Team, Trenton thunder,Lakewood Blue Claws, Crab’sClaw Restaurant – Lavallette,McLoone’s Restaurants, OceanCounty Harley Davidson,Medieval Times Shore Shot PistolRange, Jumping Brook CountryClub, Gambler Ridge Golf Club,Toms River Country Club, TheStress Factory, Woodlake CountryClub, Trapani’s – The MotorcycleSpecialists, Biker’s DreamMotorcycles.
A special thanks goes out tothe Toms River District TwoBoard of Fire Commissioners for

their support not only of this eventbut to the company and communi-ty year, the Silverton EMS for theirdisplays and on-site emergencymedical services, Pleasant PlainsFire Company, Toms River PoliceDepartment K-9 Units, MotorcycleUnit, Auxiliary Unit, PoliceExplorers, Ocean CountyEngineering and Road Departmentfor the sign boards and finally105.7, The Hawk for promotingthe festival and poker run on theradio.
Everyone had a fantastic timeand the Fire Company is alreadyplanning the 2nd annual event forthe first weekend of October 2009.Anyone interested in participating,please feel free to contact our com-mittee at 732 255 1122.

- MICHAEL J. COCCO

A view of the apparatus at the fall event.

PROVIDED

An attendee using a hand line to extinguish the fire.
PROVIDED

JUMP TO FILE #101008104

“Restoring your propertyAnd your peace of mind”

Emergency ServicesFire Related Electrical • PlumbingBoard Up • Water ExtractionRoof Cover • DehumidificationNo Charge to OwnerIf Covered by Insurance
Prices Approved
By Most MajorInsurance Companies

Fast & Reliable
On Site in 1 Hour30 Mile Radius
Always AvailableOur Staff is Available24 Hours a Day

We are available 24-7 for anykind of emergency service,Commercial or Residential

“On the road before you hang up the phone”1-888-56-WOODS
973-742-7540
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New Jersey

VENDORSPOTLIGHT

Fire-Dex Acquires Chieftain Safety Manufacturing

Combination will offer customers broader market presence, the most comprehensive product line and best-in-class distribution in personal protective equipment

Fire-Dex, one of the nation’s largest firefighter turnout gear manufacturers, announced today that it has acquired Chieftain Safety Manufacturing, a provider of top-quality fire-

fighter protective gear.
The combined entity will be based at Fire-Dex’s current headquarters in the Cleveland suburb of Medina, Ohio, and will have approximately 200 employees between Medina and

Chieftain’s production facility in Aguascalientes, Mexico. The merger will grow Fire-Dex’s work force by 10% in Medina in the near term as a result of transferring several man-

agers and some production from Mexico to Medina. Fire-Dex intends to run Fire-Dex and Chieftain as separate operations and separate brands. Terms of the transaction were not

disclosed.

“We are thrilled about this acquisition, which is a major event in our industry and for our customers, distributors and suppliers,” said Bill Burke, president of Fire-Dex. “The

transaction will make Fire-Dex a larger, stronger company, and create new opportunities for our people and our partners. The addition of the Chieftain line will enable us to offer

customers a stronger market presence, best-in-class distribution, and broaden our line of quality products in personal fire protective equipment.”

Ed Careaga, CEO of The Protective Group, stated, “Since our main business is with the military and security markets we felt that the sale of our Chieftain Safety division to Fire-

Dex was prudent. This will allow TPG to focus on our core business. Likewise, with Fire-Dex’s current presence in the fire service market it will allow Chieftain to move for-

ward as part of a company that spends 100% of their time focusing on fire fighter protective equipment. This should place Chieftain Safety in an environment where the current

employees can flourish and continue to gain market share.Burke noted that Fire-Dex is currently the only turnout provider to manufacture premium quality NFPA hoods and gloves and to enable firefighters to personalize their turnout

gear. “With the Chieftain acquisition, we are acquiring the added capability of manufacturing our own firefighting helmets,” he said.

Fire-Dex is a quality manufacturer of NFPA compliant protective turnout gear for firefighting and emergency response personnel. Fire-Dex is proud to be celebrating their 25th

anniversary as a leader in the fire service market.
Chieftain Safety Manufacturing has been providing firefighters with the protective gear they need to get the job done since 1927. Chieftain turnout gear is UL certified to meet all

current NFPA standards.

780 South Progress DriveMedina, OH 44256330-723-0000www.fire-dex.com

Formerly known as Fire Power, Emergency Products Inc. was founded by Robert Mortka back in 1997. While offering the

same quality service and more, EPI has fused itself into the Emergency Services as one of the top repair facilities in the Tri-

State area.

Emergency Products Inc. has provided road side assistance, fabrication services, certification testing, parts sales, apparatus

sales, and vehicle repairs for the past nine years.
As the staff embarks on their tenth year of business, they are constantly providing the best service they can with no signs of

stopping.

Like any branch of emergency service, standards are always changing. Equipment is always progressing as new technolo-

gy comes about, and like any other organization, EPI constantly adapts to these changes and implements them into the ser-

vices it offers.

As long as there is need for Emergency Services, there will always be Emergency Products Inc., supporting the fire depart-

ments and emergency medical squads.
EPI is ready to do all they can to suit the customer’s needs and to keep their vehicles in pristine condition to better serve their

communities.

PO Box 52Thorofare, NJ 08086

856-848-5977www.emergencyproductsinc.com

1st Responder News  •  1 Ardmore St. •  New Windsor, NY 12553 • 845-534-7500 • Fax 845-534-0055

1st Responder News is the first newspaper to cover emergency service personnel on such an intimate basis.  We give detailed
coverage to the rescues, the events, the promotions, the problems, and the triumphs of each and every department in our cov-
erage area.  Many of our correspondents and photographers are firefighters and EMT’s themselves, ensuring that our news
coverage will always have that “insider angle.”  There is no better way to reach 45,000 first responders in each zone we
cover with such a personal touch.

Our editorial mission is very simple; to provide first responders a forum in which they can read about and learn from their
colleagues.  We welcome submissions from all of our readers on unique rescues, large fires, mutual aid stories, new rescue
and firefighting techniques, and anything that will be of interest to or benefit the brave men and women who place their own
safety in jeopardy to assist others in their time of need.

Editorial Statement & Departments

PAGE 62
November, 2008 1ST Responder Newspaper - NJ

Every month 1st Responder Newspaperwill feature emergencyservices-related tattoos. The featurewill appear in all of our editions:Long Island, New York, New Jersey,New England, Pennsylvania, Southeast,Ohio and California.

My name is Terry Yeany. I am 40 years old an am a volunteer
for Distant Area Volunteer Fire Department. I have been there for
25 years.
My current rank is Assistant Chief.I have multiple emergency service tattoos and enjoy doing

what I love.

If you have an Emergency Services-related tattooand are interested in having yourtattoo featured in 1st Responder, pleasecontact us at news@1stResponderNews.com.

presents
“The Artof Heroism”

Firefighters of West Milford Company 4 are recognizing one of their members who is serving

his second tour with the United States Marine Corps. Jeremy Curcio's name will be displayed

on the windshield's of Rescue 4 and Brush 4's apparatus until the completion of his tour.

Company 4 firefighters would like to thank Accardi's Sign and Graphics of Pompton Lakes for

their donation of the graphics.

RON JEFFERSWest Milford recognizesMarine Corps member

NEED EXTRA INCOME??
HELP SPREAD
THE WORD ABOUT
1ST RESPONDER NEWS
AND WWW.1RBN.COM.
BRING A NEW COMPANYON BOARD TO ADVERTISE...
AND SIMPLY CASH IN!
If you are interested
call Kathy TODAY!!!
845-534-7500 x 211
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Vehicle News

The Greenwood Forest Fire District in West Milford
received a Pierce Contender 1500 gpm pumper sold by
Fire & Safety Services.

RON JEFFERS

The Ocean Beach Fire District in Toms River placed
into service as Pierce Arrow XT 1500 gpm pumper sold
by Fire & Safety Services.

RON JEFFERS

Fords Fire District 7 in Woodbridge placed into service
a Ford/PL Custom light rescue truck.

RON JEFFERS

Millstone Twp. Fire District 1 received a 2008 Pierce
Velocity 2000 gpm pumper equipped with a light tower
and sold by Fire & Safety Services.

RON JEFFERS

Seaside Heights placed into service an American
LaFrance 2000 gpm/300 gwt.93-foot LTI platform sold
by Campbell Supply Co.

RON JEFFERS

This year the Seaside Heights F.D. acquired a 1989 fed-
eral surplus Amertek 1000 gpm/600 gwt/all wheel drive
apparatus for beach and pier fires.

RON JEFFERS

Seaside Heights is operating with this 2005 American
La France 1250 gpm loaner pumper courtesy of
Campbell Supply Co.

RON JEFFERS

Apshawa Co. 1 in West Milford’s Pierce Dash 1500
gpm/2500 gwt/40 gft unit with an enclosed top mount
pump panel sold by Fire & Safety Services.

RON JEFFERS

Newark Ladder Co. 5 has been assigned a 2008
American LaFrance/100-foot LTI aerial ladder sold by
Campbell Supply Co.

RON JEFFERS

Englewood, NJ took delivery of a RESCUE ONE 1660
Deluxe package with Evinrude Pump Jet motor. Sold by
Mid-Atlantic Rescue Systems.

BILL LYNCH

Jersey City O.E.M. placed into service a Freightliner
MT-55/LDV communications unit with 2 dispatch sta-
tions and 158-inch wheelbase for city operations.

RON JEFFERS

The Middletown Twp Fire Department has recently
taken delivery of this 2008 Chevy Suburban chief's
vehicle. It includes a full LED lighting package with a
front light bar and a rear mounted LED arrow stick.

PETE MONACO

1ST Responder Newspaper - NY
June, 2002
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Introduction
Carbon Monoxide (CO) emergen-cies have confronted the fire servicefor many years. Just recently, as aresult of a nationwide effort and theavailability of technology at a priceaffordable for residential use, hazardawareness has increased dramatically.The use of carbon monoxide earlywarning detectors have seen a tremen-dous increase throughout the state withseveral areas actually requiring theiruse in certain types of buildings.These facts have increased the firedepartment's activity in this area. Firedepartments are now regularlyresponding to detector activations andasked to assist the occupant with therelated problem.

In an attempt to assist fire depart-ments, this month’s column providesbasic information about CarbonMonoxide to help prepare the firedepartment personnel to respond tosuch emergencies, and provide sampleprocedures to assure a safe and effi-cient response.

Response to CO EmergenciesIn an effort to ensure a safe andproper response to CO emergencies,this section will identify the factorsand conditions involved and theimpact on fire departments. It also listssafe and effective actions that firedepartments may take to respond safe-ly and efficiently.

Response PoliciesThese are sample policies that firedepartments may incorporate in theirresponse procedures.• Minimum response should includeEMS capabilities if people are reportedto be feeling ill or experiencing anysymptoms of CO poisoning as well asrescue, ventilation, and monitoringcapabilities. Depending on departmentresources, this may typically involveone ambulance and one engine or oneambulance, one engine and one laddertruck.
• If no one is feeling ill or experi-encing any symptoms of CO poison-ing, have occupants evacuate thebuilding and meet the fire departmentoutside the building. Fire departmentsconfronted with these situationsshould consider utilizing a more rou-tine response rather than incorporatingan emergency response.• After arrival, and until proven tothe contrary, all CO activations shouldbe considered high level exposure sit-uations and proper personnel protec-tion, full turnout gear, and SCBAshould be used.

• If the suspected cause involves afuel-burning appliance fueled by nat-ural gas, heating oil or propane, thenthe respective gas utility company orpropane supplier should be contactedand requested to respond. Most rep-utable businesses of this type willrespond and either assist with on scenemonitoring and/or in determining theproper operation of the appliance.• Fire department personnel whoexperience symptoms of CO poisoningshould be attended to by on sceneEMS personnel.
• The detection of CO can only bemade with a CO detector. If yourdepartment has such a unit, staffshould be appropriately trained in itsuse. If the department does not have adetection device, the nearest suchdevice should be identified prior to

actual response to an incident.
General Response GuidelinesThese response guidelines are pro-vided to assist fire departments in asafe response. They are general innature and serve to highlight the primeareas of concern.
• Upon receipt of the call, attemptto obtain as much information as pos-sible, including whether anyone feelsill, and advise all occupants to exit thebuilding.

• Upon arrival fire departmentsshould stage 100 to 150 feet upwindfrom the incident address. Huge con-centrations of CO (12.5% to 74% inair) exposed to a high temperature(ignition temperature of 1175_ F) cancreate a flammable mixture which maypose an additional hazard.• Assure that all building occupantsin the affected areas or potentiallyaffected areas have been evacuated.• Institute a primary search, if nec-essary. 
• Ensure that proper EMS is provid-ed to occupants that require it. (COwill often activate a detector prior tothe occupants presenting any symp-tom.) 

• Definite identification that thedetector is a CO detector and not asmoke detector (visible inspection isoften the best method).• If a CO sensing instrument isavailable, it should be readied for use(fire departments who do not havesuch equipment should determinewhere this resource is readily availableand request it to the scene). Thesesensing devices aid in determining theextent of the possible hazard and theactual source of the CO production.Manufacturers instructions should befollowed for readying and using suchinstruments.
• Prior to interior testing, observethe exterior of the structure for possi-ble causes (an example would includea chimney in poor condition).• Upon entering the structure forsampling purposes, sample the air atground, mid, and ceiling levels in allareas and all building levels.• SCBA should initially be utilizedduring interior operations. If air sam-pling determines that the parts per mil-lion (ppm) is less than 35, SCBA usemay be discontinued but should still bedonned in the event that conditionschange.

• If CO readings over 10 ppm aredetected in any area, ventilation of thatarea should begin.  (Nine (9) ppm orlower is considered normal levels.) • During air sampling, check allpotential CO production sources (besure that devices are operating duringthe check).
• Continue ventilation of affectedareas until CO is dissipated.• Resample air five minutes afterventilation is stopped to insure COlevel remains absent.

If CO source is located:• Attempt to correct it within scopeof fire department’s duties.• Shut off fuel supply (if applicable).• Advise occupant to notify fuel sup-plier and/or service personnel if itinvolves a fuel burning appliance.
If CO source is not found and COcontinues to be detected:• Do not allow reentry by occupant.• Request response of gas utility orother potential resource to assist in COsource determination. 

If no CO is detected and no sourceof the CO detector activation islocated:
• Exit the structure, clear the instru-ment in fresh air, then reenter andrecheck the structure. • If an additional sensing device isavailable, utilize it to verify the find-ings of the first unit. • Advise occupants of your findings.• Advise occupants of the signs andsymptoms of CO poisoning.• Advise occupants to call if detectoractivates again.

In all cases, prior to leaving thescene:
• Advise occupants of your findingsand actions taken.• Advise occupants of any devicesthat should not be used until repairs aremade.

• Advise occupants on further actionthey need to take.• Advise occupants on the need, ifany, of knowledgeable and qualifiedrepair personnel. 

What to do if detector reactivates:• Advise other agencies, if any, thathave been notified as to outcome.• Contact any agencies for necessaryfollow-up (code enforcement official,etc.)
• If source is not found and CO lev-els continue to be high, advise occu-pant not to reenter structure. 

Upon returning to service, theappropriate reports, including the NewYork State Fire Reporting System’sIncident Report, should be completedand forwarded to the proper agencies.The following guidelines should beused when completing the IncidentReport for the Fire Reporting System.
Type of Situation Found (TSF)Detector activates because of an ele-vated level of Carbon Monoxide; useTSF = 40, Hazardous Condition Addcomment, "CO detector activated, ele-vated levels of CO found"

Detector activates and no elevatedlevels of carbon monoxide are found;use TSF = 60, Intent Call. Add com-ment, "O detector activated, no elevat-ed level of CO found."

Type of Action Taken (TAT)Choose a primary and, if applicable,a secondary TAT that most accuratelydescribes the two major or mostimportant actions taken by the firedepartment.
Example one:  A faulty furnaceleads to elevated CO levels, detectoractivates, warning occupant in timeand no rescue is required; fire depart-ment shuts down furnace and venti-lates building - use TAT = 4, RemoveHazard.

Example two:  Detector activates.However, residents of building areovercome by CO and rescue isrequired - use TAT = 2, Rescue as pri-mary action and TAT = 4, RemoveHazard as secondary action.
Carbon Monoxide Facts, Figures,and Hazards
Carbon Monoxide is a colorless,odorless gas that is produced whenitems or materials are burned.  ThisCO production can occur duringincomplete combustion and, undernormal circumstances, provisions aremade to remove the CO and othercombustion products out of the livingspace. Examples of this include chim-neys, vents, and other appliances thatwhen designed, maintained, and oper-ated properly, remove these gases.CO’s biggest hazard to the humanbody is that it combines with thehemoglobin in blood to form carboxy-hemoglobin. The body has a greateraffinity for CO than oxygen and morereadily absorbs the CO. As a result,CO robs the blood of the oxygen need-ed by the body. It further prevents theblood from disposing of the waste car-bon dioxide it normally brings back tothe lungs.

This fact makes CO dangerous atlow levels. CO also has a cumulative

effect in that it does not quickly leavethe body and may accumulate overtime.
CO levels (in air) that present haz-ards depend on the exposure time.Examples are as follows:0.15% - for 1 hour or .05% for 3hours - dangerous to life 0.4%   - in less than 1 hour - fatal1.3%   - two to three breaths - deathin a few minutes

Due to these low-level dangers, COis often measured parts per million(ppm) with 1% equaling 10,000 ppm.Examples of parts per million expo-sure are as follows:9 ppm - typical background levels50 ppm - permissible working level- 8 hour period (OSHA, NIOSH)200 ppm - mild headache - 2 to 3hours - NIOSH 15 minute ceiling limit400 ppm -  mild headache and nau-sea after 1 to 2 hours800 ppm - headache, dizziness, andnausea in 45 minutes, collapse andpossible death in 2 hours1600 ppm - headache, dizziness,and nausea in 20 minutes, and death in2 hours
3200 ppm - headache, dizziness,and nausea in 5 to 10 minutes, anddeath in 30 minutes6400 ppm - headache, dizziness,and nausea in 1 to 2 minutes, uncon-sciousness and death in 10 to 15 min-utes

12,800 ppm - immediate effect -unconsciousness, death in 1 to 3 min-utes
As these numbers illustrate, thelevel of exposure and the time exposedboth have a factor in the hazard of thisgas. These are important concepts thatshould be considered when handlingCO emergencies.

Continued on next page

PUBLIC SAFETY THOUGHTS
NYS Department of State, Office of Fire Prevention and Control 

(5/02)

CARBON MONOXIDE SURVEY CHECKLISTLocation of Incident:

   Date:
Time of Alarm:

Questions to Ask Occupants:  (circle response)¥  Are all occupants out of the structure? Yes No
¥  Are any occupants feeling ill? Yes No

Headache Yes NoFatigue Yes NoNausea Yes NoDizziness Yes NoConfusion Yes No¥  Do you feel better since out of the structure? Yes No
¥  What appliance was on at the time of alarm activation or just prior to alarm activation?
¥  Have you shut these appliances off? Yes No
¥  What appliances have been in use for the past 24 hours?¥  Was a vehicle running in the garage or nearby the structure recently?  Yes No

¥  Did you open any doors or windows when you left the building?  Yes No

¥  What is the location of the CO detector in the structure?¥  How long ago did the detector activate?
Possible Sources of CO:AREA

CHECK FOR
PPM READING TIME LOCATION

Outside Reading:
Upon Entering:
Chimney clogged, blocked, brokenFurnace

gas/oil; leaking flueWater Heater leaking flueGas Dryer kinked vent hose, blocked vent
Stove/Oven
Gas Refrigerator
Operating Fireplace open damper,

reverse vent with HVAC on
Space Heater emissionsAttached Garage car started or runningBarbecue Grill in enclosed areaHot Air Vents

CO Detector Information:MAKE:
MODEL:

SERIAL #:Name of Member Operating Meter:Officer Completing Checklist:

Fire Department Operations at Carbon Monoxide Emergencies

A 1st Responder News “Tearout Reference Guide” from the New York State Office of Fire Prevention & Control
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Once again this past Augustthe USFAreleased theannual reporto nFi ref ighterFatalities inthe UnitedStates for theyear 2007.The reportindicates that118 firefight-ers died inthe line of duty in 2007, anincrease of 12 from the previousyears 106 fallen firefighters. Thistotal includes 13 firefighters whoare included in the report as aresult of the inclusion criteriachanges resulting from theHometown Heroes Act of 2003. Ofthe 118 fatalities, 68 were volun-teer firefighters and 50 were careerfirefighters. The career firefighterdeaths rose by 29 from 2006.Among the volunteer firefighterfatalities, 63 were from local ormunicipal volunteer fire depart-ments, and 5 were part-time orfull-time members of wildland fireagencies. One career firefighterwas a member of an industrial firedepartment and the rest weremembers of local or municipal firedepartments. Three of the fire-fighters who died in 2007 werefemale and 115 were male.There were 7 firefighter fatali-ty incidents where 2 or more fire-fighters died, claiming 21 fire-fighter’s lives, the greatest loss oflife being the nine firefighters whodied on June 18 in Charleston,South Carolina. In addition to the2007 overall findings, this studyincludes information on the haz-ards to firefighters presented bythe lack of seatbelt use. In 2007, 27firefighter fatalities resulted fromvehicle-related incidents. In 19 ofthe 27 incidents where seatbelt sta-tus was known, 11 firefighterswere confirmed as not wearingseatbelts at the time of the event.An overview of the 118 fire-fighters that died while on duty in2007: • 11 firefighters were killedduring activities involving brush,grass, or wildland firefighting, thelowest in over a decade. •Activities related to emergencyincidents resulted in the deaths of76 firefighters. • 38 firefightersdied while engaging in activities atthe scene of a fire. • 26 firefightersdied while responding to or return-ing from emergency incidents. • 11firefighters died while they wereengaged in training activities. • 15

firefighters died after the conclu-sion of their on-duty activity. •Heart attacks were the most fre-quent cause of death for 2007, with52 firefighter deaths.Since 1977 a total of 3,931firefighters have died in the line ofduty, including the 343 firefighterswho perished on 911. Over this 31year period the greatest number offirefighters to die in the line ofduty occurred in 2001 when thetotal was 449, of which 343 died inthe attack on the World TradeCenter. The five highest yearsexcluding 2001 are, 1978 with171, 1977 with 157, 1980 with140, 1988 with 136, and 1981 with135. For the last ten years theannual toll has managed to remainunder 120.
In 2004 the USFA had set agoal to reduce the annual toll offirefighter deaths by 25-per-cent within 5 years, and a 50-per-cent reduction within 10 years. Bythe end of 2008, we find ourselveshalfway into that ten year goal, butseemingly far from reaching it. In2006 there were 92 firefighter lineof duty deaths and an additional 14Hometown Heroes, firefighterswho died within 24 hours of stress-ful on duty activity. In 2007 therewere 105 firefighter fatalities andan additional 13 HometownHeroes. As of this writing, midSeptember, there are 88 reportedline of duty deaths to the USFAand there remains 3 plus monthsbefore the end of the year. Is thisthe best we can do? I think notwhen I read and hear of some ofthe firefighter deaths that mayhave been avoided had the properprecautions been taken and if theindividual firefighters begin torealize that yes, it can happen tothem. I cite the above whereineleven firefighters who died invehicle related incidents failed towear seat belts. I correct that state-ment, they chose not to wear seatbelts! Safety is still an individualresponsibility; you have to thinkabout your personal safety all thetime. More on this next month.The 2007 Fire Fighter Fatalityreport is a very comprehensivereport (100 pages) and recom-mended reading for all fire depart-ments and those interested inreducing firefighter fatalities. Acopy of the report can be orderedfrom USFA/FEMA Publicationsand, or downloaded at:http://www.usfa.dhs.gov/downlo-ads/pdf/publications/ff_fat06.pdfTill next time, Stay Safe andGod Bless!

Chief Henry
Campbell
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Read previous columns from Henry Campbell and the rest of our staff at www.1RBN.com

North Hudson Fire Chief Brion Mc Eldowney (right) holds up a drawing the department's future firehouse

as the mayors and representatives of five North Hudson municipalities take part in the ceremony.

RON JEFFERS

New firehouse will serve NorthHudson municipalitiesFire officials and the mayorsfrom the five municipalities thatmake up the North HudsonRegional Fire Department assem-bled on September 8th for a cere-mony to begin a new project as theregional department continues toevolve.
A two-story building located at4300 Kennedy Blvd. in Union Citywill be transformed into a firehouseand communications center. Thebuilding had been used as an autotransmission repair shop, and beforethat a new car dealership.A firehouse one-block awaywill be closed when the new oneopens in the spring. The old fire-house, near Bergenline Ave., datesback to the days of the Union HillVolunteer Fire Department before

that town became part of Union Cityin 1925. It then became a careerhouse for the new municipality.The project will cost $3.8 mil-lion, funded by a federal grant andthe department’s budget.The current communicationscenter, located in a cramped quar-ters at 4911 Broadway, will bemoved here. In addition to the com-munication center, the second-floorof the building will contain adminis-trative offices and dormitories forfirefighters. Engine Company 5 andDivision 1 will be re-located to thenew firehouse. The five-bay struc-ture will also store special operationvehicles.
Co-Fire Director Jeff Welz saidthat the purchase of the buildingcost the Fire Department $ 1.2 mil-

lion from their budget. The renova-tion of the building will cost anoth-er $ 1.4 million from their budget.The communications center, whichwill cost another $ 1.2 million, willbe funded by a Homeland SecurityInteroperation grant.The regional department coversUnion City, North Bergen, WestNew York, Weehawken andGuttenberg.
Weehawken Mayor RichardTurner said that the outdated facili-ties that were being replaced wouldallow for even more growth withinthe Fire Department.“It’s a modern facility asopposed to an outdated facility,”said Turner.

- RON JEFFERSOOLLDD && NNEEWWIf your department has photos you would like to see in our Old & New feature please upload them on our website, www.1stResponderNews.com or email them to

Cait@1stResponderNews.com. Please be sure to include the needed information.

RON JEFFERS

Carlstadt Engine Co. 3 placed into service a 2008 Pierce Velocity 2000 gpm/ 750 gwt pumper (left)

that replaces a 1983 Mack 1500 gpm/ 750 gwt model.
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